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 Tingginya minat masyarakat Indonesia terhadap sepakbola terutama Liga Inggris 
sangat besar dan memberikan keuntungan kepada perusahaan televisi yang menyediakan 
pertandingan Liga Inggris di Indonesia. Namun tantangan utama dari stasiun televisi 
penyedia Liga Inggris adalah banyaknya situs streaming ilegal yang menyediakan tayangan 
Liga Inggris. Masyarakat pecinta Liga Inggris di Indonesia tentunya akan mau membeli dan 
berlangganan tayangan Liga Inggris jika layanan tersebut dapat memberikan kemudahan 
(perceived usefulness), kesenangan (perceived enjoyment), kemudahan untuk mengakses 
(technicality), dan biaya untuk berlangganan (perceived fee) yang akan berdapak pada 
perceived value yang dirasakan. Hal tersebut akan mempengaruhi purchase intention dari 
produk penyedia tayangan Liga Inggris. Selain itu tingkat ethical self-efficacy for online 
piracy dapat mempengaruhi purchase intention dan dapat menambah perceived value dari 
layanan yang disediakan. Mola TV merupakan stasiun televisi yang menyediakan tayangan 
Liga Inggris di Indonesia secara resmi. Mola TV memiliki produk utama yaitu Mola Polytron 
Streaming Device yang menyediakan seluruh pertandingan Liga Inggris setiap pekannya 
selama satu musim penuh. Oleh karena itu penulis ingin mengetahui apakah implikasi dari 
value adoption model yaitu perceived usefulness, perveiced value, technicality, perceived 
fee, memiliki pengaruh terhadap perceived value, dan ethical self-efficacy for online piracy, 
serta implementasinya terhadap purchase intenion dari Mola Polytron Streaming Device. 
 Pada peneltian ini menggunakan metode deskriptif kuantitatif dengan 
mengumpulkan data dari 187 responden yang kemudian diolah menggunakan software 
SmartPLS versi 3.2.8. Temuan dari penelitian ini adalah perceived enjoyment memiliki 
pengaruh positif terhadap perceived value, perceived fee memiliki pengaruh negatif terhadap 
perceived value, serta perceived value dan ethical self-efficacy for online piracy memiliki 
pengaruh positif terhadap purchase intention dari Mola Polytron Streaming Device. 
Kata Kunci: value adoption model, perceived usefulness, perceived enjoyment, technicality, 




 The high interest of the Indonesian people towards football, especially the Premier 
League (English) is very huge and provides benefits to broadcasting company that provide 
Premier League matches in Indonesia. But the main challenge of the Premier League 
television station provider is the large number of illegal streaming of the Premier League 
matches. All of the Premier League fans in Indonesia will certainly to buy and subscribe 
Premier League match if the service can provide perceived usefulness, perceived enjoyment, 
technicality, and subscription fee (perceived fee) which will have impact to customer 
perceived value. This will affect the purchase intention of the product providers of the 
Premier League matches. In addition, the level of ethical self-efficacy for online piracy can 
affect purchase intention and can increase the perceived value of the services provided. Mola 
TV is a television station that provides official Premier League matches in Indonesia. The 
product of Mola TV is Mola Polytron Streaming Device which provides all Premier League 
matches every week for one full season. Therefore, the writers wants to know whether the 
implications of the value adoption model which are perceived usefulness, perceived 
enjoyment, technicality, and perceived fee, have an influence on perceived value, and ethical 
self-efficacy for online piracy, as well as the implementation to purchase intention of Mola 
Polytron Streaming Device. 
 In this study using quantitative descriptive methods by collecting data from 187 
respondents who were then processed using SmartPLS software version 3.2.8. The findings 
of this study are perceived enjoyment has a positive effect on perceived value, perceived fee 
has a negative effect on perceived value, and so perceived value and ethical self-efficacy for 
online piracy have a positife effect on purchase intention of Mola Polytron Streaming Device. 
Keywords: value adoption model, perceived usefulness, perceived enjoyment, technicality, 
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